Background Information of the Dataset
This dataset was developed to examine differences in academic performance among students in the field of Communication and Information Studies based on varying levels of digital engagement. In today’s knowledge-driven society, digital tools such as social media platforms, online databases, learning management systems, and multimedia resources play a critical role in shaping how students access, process, and disseminate information.
Students in Communication and Information Studies are particularly influenced by digital environments because their discipline emphasizes media literacy, information dissemination, digital storytelling, and communication technologies. As such, differences in how students engage with digital tools may significantly affect their academic outcomes.
The dataset consists of 100 observations, representing students grouped into three categories based on their level of digital engagement:
· Low Digital Engagement 
· Moderate Digital Engagement 
· High Digital Engagement 
The dependent variable is Academic Performance (Exam Score), measured on a continuous scale (0–100). The independent variable is Level of Digital Engagement, which is categorical with three groups.
The primary objective of this dataset is to determine whether there are statistically significant differences in mean academic performance across the three groups. This is achieved using a One-Way Analysis of Variance (ANOVA).

